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Marketing and Management

Ahmed RR, Streimikiené D, Sulaiman Y, Asim J, Streimikis J, (2024), “Enhancing Competitiveness of Green
Environmental Practices and Green Purchase Intentions in Asian Markets: Evidence from the Extended

Norm Activation Model”, Journal of Competitiveness, Vol. 16 (3), 204-220.
https://doi.org/10.7441/joc.2024.03.10 (ISI Web of Science — Social Sciences Citation Index® & Journal
Citation Reports/ Social Sciences Edition) (Impact factor 4.430)

Ahmed RR, Streilkowski W, Streimikiené D, Salman F, Asim J, Streimikis J, (2024), “Enhancing Environmental
Sustainability in Asian Textile Supply Chains: Insights from Agile Practices and Mediating Variables,”

Journal of Business Economics and Management, Vol. 25 (5), 872-891.
https://doi.org/10.3846/jbem.2024.21789 (ISI Web of Science - Social Sciences Citation Index® &
Journal Citation Reports/ Social Sciences Edition) (Impact factor 2.710)

Ahmed RR, Streimikiené D, Streimikis J, Khouri, S, (2024), “Mobile Learning Using Extended UTAUT Model
During COVID-19: Evidence from Developed Countries”, Economic Research-Ekonomska Istrazivanja, Vol.
37 (1), 2300389. https://doi.org/10.1080/1331677X.2023.2300389 (ISI Web of Science — Social Sciences
Citation Index® & Journal Citation Reports/ Social Sciences Edition). (Impact factor 3.080)
Alam SH, Jiang Y, Zaman |, Jalees T, Ahmed RR, (2024), “Behavioral Biases in Consumer Paradox towards
Counterfeit Luxury Products: A Comparative Study between China and Pakistan”, Current Psychology, Vol.
43(9), 8117-8132. https://doi.org/10.1007/s12144-023-04868-8 (IS Web of Science - Sciences Citation
Index® & Journal Citation Reports/ Social Sciences Edition) (Impactfactor 2.607)
Ahmed RR, Streimikiené D, Streimikis J, Siksnelyte-Butkiene I, (2024), “A Comparative Analysis of
Multivariate Approaches for Data Analysis in Management Sciences,” E a M: Ekonomie a Management,
Vol. 27 (1), 192-210. https://doi.org/10.15240/tul/001/2024-5-001 (ISI Web of Science — Social Sciences
Citation Index® & Journal Citation Reports/ Social Sciences Edition) (Impactfactor 1.575)
Haider S, Ahmed RR, (2023), “Study of Marketing Strategy Implementation in the Context of Higher
Education in Pakistan”, Transformations in Business and Economics, Vol. 22, No. 3 (60), 381-407.
http://www.transformations.knf.vu.lt/60/article/stud (ISI Web of Science - Social Sciences Citation
Index® & Journal Citation Reports/ Social Sciences Edition). (Impactfactor 1.824)
Ayoungman FZ, Shawon, AH, Ahmed RR, Khan MK, Islam MS, (2023), “Exploring the Impact of Institutional
Entrepreneurship and Institutional Innovation, and Poverty Reduction on Carbon Footprint in BRICS
Economies: What is the Role of Urbanization and Social Entrepreneurship?”, Environmental Science and
Pollution Research, Vol. 30, 122791-122807. https://doi.org/10.1007/s11356-023-30868-z (ISI Web of
Science - Social Sciences Citation Index® & Journal Citation Reports/ Social Sciences Edition).
(Impact factor 5.800)
Ahmed RR, Streimikiené D, Alam SH, Streimikis J, Hanafi MR, (2023), “Extended Signaling Theory and Role
of Corporate Social Responsibility and Brand Personality”, Inzinerine Ekonomik-Engineering Economics,
Vol. 34 (4), 470-484. https://doi.org/10.5755/j01.ee.34.4.33348 (ISI Web of Science - Social Sciences
Citation Index® & Journal Citation Reports/ Social Sciences Edition). (Impact factor 1.930)
Bukhari F, Hussain S, Ahmed RR, Mubasher KA, Naseem MR, Rizwanullah M, Nasir F, Ahmed F, (2023),
“Consumers purchase decision in the context of Western Imported Food products? Empirical

evidence from  Pakistan”, Heliyon - Business and Economics, Vol. 9(10), e20358.
https://doi.org/10.1016/j.heliyon.2023.e20358 (ISI Web of Science - Social Sciences Citation Index® &
Journal Citation Reports/ Social Sciences Edition) (Impact factor 4.000)

Ahmed RR, Pahi MH, Nadeem S, Soomro, RH, Parmar V, Nasir F, Ahmed F, (2023), “How and When Ethics
Lead to Organizational Performance: Evidence from South Asian Firms”, Sustainability, Vol. 10 (10), 8147.
https://doi.org/10.3390/su15108147 (ISI Web of Science - Social Sciences Citation Index® & Journal
Citation Reports/ Social Sciences Edition). (Impact factor 3.900)
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Ali R, Ahmed RR, (2023), “Empirical Study of Glocalization on Global Brands of Fast-Food Industry to
Increase Consumer Purchase Intention”, Transformations in Business and Economics, Vol. 22, No. 1 (58),
21-50. http://www.transformations.knf.vu.lt/58/gp58.pdf (ISI Web of Science - Social Sciences Citation
Index® & Journal Citation Reports/ Social Sciences Edition) (Impact factor 1.824)
Ahmed RR, Zaidi EZ, Alam SH, Streimikiené D, ParmarV, (2023), “Effect of Social Media Marketing of Luxury
Brands on Brand Equity, Customer equity and Customer Purchase Intention”, Amfiteatru Economic, Vol.
25 (62), 265-282. https://doi.org/10.24818/EA/2023/62/265 (ISI Web of Science - Social Sciences
Citation Index® & Journal Citation Reports/ Social Sciences Edition) (Impact factor 2.600)
Ahmed RR, Streimikiené D, Qadir H, Streimikis J, (2023), “Effect of Green Marketing Mix, Green Customer
value, and Attitude on Green Purchase Intention: evidence from the USA”, Environmental Science and
Pollution Research, Vol. 30 (5), 11473-11495. https://doi.org/10.1007/s11356-022-22944-7 (IS| Web of
Science - Social Sciences Citation Index® & Journal Citation Reports/Social Sciences Edition).
(Impact factor 5.800)
Ahmed RR, Akbar W, Aijaz M, Channar ZA, Ahmed F, Parmar V, (2023), “The Role of Green Innovation on
Environmental and Organizational Performance: Moderation of Human Resource Practices and

Managerial Commitment”, Helivon - Business and Economics, Vol. 9 (1), e 12679.
https://doi.org/10.1016/j.heliyon.2022.e12679 (ISI Web of Science - Social Sciences Citation Index® &
Journal Citation Reports/ Social Sciences Edition) (Impact factor 4.000)

Ahmed RR, Soomro RH, Streimikiené D, Streimikis J, (2022), “Digital transformation and Industry 4.0
initiatives: Evidence from business integration management model in Healthcare industry”, Journal of
Competitiveness, Vol. 14 (4), 6-24. https://doi.org/10.7441/j0c.2022.04.01 (ISI Web of Science - Social
Sciences Citation Index® & Journal Citation Reports/Social Sciences Edition) (Impact factor 4.725)
Ahmed RR, Soomro FA, Channar ZA, Hashem EAR, Soomro HA, Pahi MH, Salleh NZM, (2022),
“Relationship between different Dimensions of Workplace Spirituality and Psychological Wellbeing:
Measuring Mediation Analysis through Conditional Process Modeling”, International Journal of
Environmental Research and Public Health, Vol. 19 (18), 11244. https://doi.org/10.3390/ijerph191811244
(ISI Web of Science - Social Sciences Citation Index® & Journal Citation Reports/ Social Sciences
Edition). (Impact factor 4.614)
Ahmed RR, Streimikiené D, Channar ZA, Soomro HA, Streimikis J, Kyriakopoulos GL, (2022)
“Neuromarketing Concept in Artificial Neural Networks: Case of Forecasting and Simulation from the
Advertising Industry”, Sustainability, Vol. 14 (14), 8546. https://doi.org/10.3390/su14148546 (ISI Web of
Science - Social Sciences Citation Index® & Journal Citation Reports/Social Sciences Edition).
(Impact factor 3.900)
Parmar V, Channar ZA, Ahmed RR, Streimikiené D, Pahi MH, Streimikis J, (2022) “Assessing the
organizational commitment, subjective vitality and burnout effects on turnover intention in private
universities”, Oeconomia Copernicana, Vol. 13 (1), 251-286. https://doi.org/10.24136/0c.2022.008 (ISI
Web of Science - Social Sciences Citation Index® & Journal Citation Reports/Social Sciences Edition)
(Impact factor 6.574)
Parmar V, Ahmed RR, Streimikiené D, Streimikis J, (2022) “The Mediating Role of Competitiveness between
Entrepreneurial Challenges and Willingness of Female Business Graduates”, Journal of Competitiveness,
Vol. 14 (2), 60-78. https://doi.org/10.7441/joc.2022.02.04 (ISI Web of Science - Social Sciences Citation
Index® & Journal Citation Reports/Social Sciences Edition). (Impact factor 3.850)
Ahmed RR, Arshad F, Qureshi JA, Hashem EAR, Channar ZA, Parmar V, Salleh NZM, (2022) “The Social
Media Break-up: Psycho-behavioral Measures and Implications”, IEEE Access, Vol. 10, 58116-58135.
http://doi.org/10.1109/ACCESS.2022.3178839 (ISI Web of Science - Sciences Citation Index® & Journal
Citation Reports/ Sciences Edition). (Impact factor 3.476)
Alam SH, Ahmed RR, Hashem E AR, Salleh NMZ, Vasa L, Delibasic M, Abrham J. (2022) “Destination
Environmental Branding and Sustainable Eco-Conscious Consumer”, Transformations in Business and
Economics, Vol. 21, No. 2 (56), 121-146. http://www.transformations.knf.vu.lt/56/article/dest (ISI Web of
Science - Social Sciences Citation Index® & Journal Citation Reports/Social Sciences Edition)
(Impact factor 1.824)
Zaidi EZ, Ahmed RR, Raza S, (2022) “Role of Social Media Marketing in the SME Sector Performance”,
Transformation in Business & Economics, Vol. 21, No. 2 (56), 275-304.
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http://www.transformations.knf.vu.lt/56/article/role (ISI Web of Science - Social Sciences Citation
Index® & Journal Citation Reports/Social Sciences Edition). (Impact factor 1.824)
Khan S, Ahmed RR, Streimikiené D, Streimikis J, Jatoi MA, (2022) “The Competency-based Training &
Assessment, and Improvement of Technical Competencies and Changes in Pedagogical Behavior”, E a M:
Ekonomie a Management, Vol. 25 (1), 96-112. https://doi.org/10.15240/tul/001/2022-1-006 (ISI Web of
Science - Social Sciences Citation Index® & Journal Citation Reports/Social Sciences Edition)
(Impact factor 1.575)
Ahmed RR, Qureshi JA, Azam M, Hashem EAR, ParmarV, Salleh NZM, (2022) “The Relationship between
Internal Employer Branding and Talent Retention: A Theoretical Investigation for the Development of a
Conceptual Framework”, Frontiers in Psychology, Vol. 13, 1-11. http://doi.org/10.3389/fpsyg.2022.859614
(ISI Web of Science - Social Sciences Citation Index® & Journal Citation Reports/Social Sciences
Edition). (Impact factor 4.232)
Ahmed RR, Streimikiené D, Streimikis J, (2022) “The Extended UTAUT Model and Learning Management
System during COVID-19: Evidence from PLS-SEM and Conditional Process Modeling”, Journal of
Business Economics and Management,Vol. 23 (1), 82-104. https://doi.org/10.3846/jbem.2021.15664 (ISl
Web of Science -Social Sciences Citation Index® & Journal Citation Reports/Social Sciences Edition)
(Impact factor 2.596)
Kazmi SHA, Ahmed RR, Soomro KA, Hashem, ARE, Akhtar H, ParmarV, (2021) “Role of Augmented Reality
in Changing Consumer Behavior and Decision Making: Case of Pakistan”, Sustainability, Vol. 13 (24),
14064. https://doi.org/10.3390/su132414064 (ISI Web of Science — Social Sciences Citation Index® &
Journal Citation Reports/Social Sciences Edition) (Impact factor 3.900)
Ahmed RR, Streimikiené D, Zheng X, (2021) “The Impact of Proactive Environmental Strategy on
Competitive and Sustainable Development of Organizations”, Journal of Competitiveness, Vol. 13 (4), 5—
24. https://doi.org/10.7441/joc.2021.04.01 (ISI Web of Science - Social Sciences Citation Index® &
Journal Citation Reports/ Social Science Edition). (Impact factor 3.850)
Asim J, Ahmed RR, Streimikiené D, Rasheed S, StreimikisJ, (2021) “Assessing design information quality in
the construction industry: Evidence from building information modeling”, Acta Montanistica Slovaca, Vol.
26 (2), 235-251. https://doi.org/10.46544/AMS.v26i2.05 (ISI Web of Science -Sciences Citation Index®
& Journal Citation Reports/Sciences Edition) (Impact factor 1.833)
Ahmed RR, Kyriakopoulos GL, Streimikiené D, Streimikis J, (2021) “Drivers of Proactive Environmental
Strategies: Evidence from the Pharmaceutical Industry of Asian Economies”, Sustainability, Vol. 13 (16),
9479. https://doi.org/10.3390/su13169479 (ISI Web of Science - Social Sciences Citation Index® &
Journal Citation Reports/ Social Sciences Edition) (Impact factor 3.900)
Ahmed RR, Streimikiené D, (2021) “Environmental issues and Strategic Corporate Social Responsibility for
Organizational =~ Competitiveness”, Journal of  Competitiveness,  Vol. 13  (2), 5-22.
https://doi.org/10.7441/joc.2021.0201 (ISI Web of Science - Social Sciences Citation Index® & Journal
Citation Reports/Sciences Edition). (Impact factor 3.850)
Ahmed RR, Streimikiené D, Channar ZA, Soomro RH, Streimikis J, (2021) “E-banking Customer Satisfaction
and Loyalty: Evidence from Serial Mediation through Modified E-S-QUAL Model and Second-Order PLS-

SEM?”, Inzinerine Ekonomik—-Engineering Economics, Vol. 32 (5), 407-421.
http://dx.doi.org/10.5755/j01.ee.32.5.28997 (ISI Web of Science - Social Sciences Citation Index® &
Journal Citation Reports/Social Sciences Edition) (Impact factor 1.830)

Streimikiené D, Ahmed RR, (2021) “Corporate Social Responsibility and Brand Management: Evidence
from Carroll’s Pyramid and Triple Bottom Line Approaches”, Technological and Economic Development
of Economy, Vol. 27 (4), 852-875. https://doi.org/10.3846/tede.2021.14520 (ISI Web of Science - Social
Sciences Citation Index® & Journal Citation Reports/Social Sciences Edition) (Impact factor 5.656)
Hussain S, Ahmed RR, Shamsi AF, (2021) “Technology Confirmation is associated to Improved
Psychological Wellbeing: Evidence from an Experimental Design” Transformations in Business &
Economics (TIBE), Vol. 20, No. 2 (53), 177-196. http://www.transformations.knf.vu.lt/53/article/tech (ISl
Web of Science -Social Sciences Citation Index® & Journal Citation Reports/ Social Sciences Edition)

(Impact factor 1.824)
Streimikiené D, Ahmed RR, (2021) “The integration of corporate social responsibility and marketing
concepts as a business strategy: evidence from SEM-based multivariate and Toda-Yamamoto causality
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model”, Oeconomia Copernicana, Vol. 12 (1), 125-157. https://doi.org/10.24136/0c.2021.006 (ISI Web of
Science - Social Sciences Citation Index® & Journal Citation Reports/ Social Sciences Edition)
(Impact factor 6.574)
Ahmed RR, Streimikiené D, Rolle JA, Due PA, (2020) “The COVID-19 Pandemic and the antecedents for
the Impulse buying behavior of US Citizens”, Journal of Competitiveness, Vol. 12 (3), 5-
27. https://doi.org/10.7441/joc.2020.03.01 (ISI Web of Science - Social Sciences Citation Index® &
Journal Citation Reports/Social Sciences Edition) (Impact factor 3.850)
Lu J, Ren L, Zhang C, Rong D, Ahmed RR, Streimikis J, (2020) “Modified Carroll’s Pyramid of Corporate
Social Responsibility to Enhance Organizational Performance of SMEs Industry”, Journal of Cleaner
Production, Vol. 271, 1-18. https://doi.org/10.1016/j.jclepro.2020.122456 (ISI Web of Science -Sciences
Citation Index® & Journal Citation Reports/Sciences Edition) (Impact factor 11.072)
Hussain S, Ahmed RR, (2020) “Smartphone buying behaviors in a framework of brand experience and
brand equity”, Transformations in Business & Economics (TIBE), Vol. 19, No. 2 (50), 220-242.
http://www.transformations.knf.vu.lt/50/article/smar (ISI Web of Science - Social Sciences Citation
Index® & Journal Citation Reports/Social Sciences Edition) (Impactfactor 1.824)
Ahmed RR, Qureshi JA, Streimikiené D, Soomro RH, Vweinhardt J, (2020) “Guerrilla marketing trends for
sustainable solutions: Evidence from SEM-based multivariate and conditional process approaches”,

Journal of Business Economics and Management, Vol. 21(3), 851-871.
https://doi.org/10.3846/jbem.2020.10730 (ISI Web of Science - Social Sciences Citation Index® &
Journal Citation Reports/Social Sciences Edition) (Impact factor 2.596)

Ahmed RR, Romeika G, Kauliene R, Streimikis J, Dapkus R, (2020) “ES-QUAL Model and Customer
Satisfaction in Online Banking: Evidence from Multivariate Analysis Techniques”, Oeconomia
Copernicana, Vol. 11 (1): 55-89. http://dx.doi.org/10.24136/0c.2020.003 (ISI Web of Science - Social
Sciences Citation Index® & Journal Citation Reports/Social Sciences Edition) (Impactfactor 6.574)
Ahmed RR, Streimikiené D, Abrham J, Streimikis J, Vveinhardt J, (2020) “Social & behavioural theories and
Physicians’ prescription behaviour”, Sustainability, Vol. 12(8), 3379; https://doi.org/10.3390/su12083379
(ISI Web of Science - Social Sciences Citation Index® & Journal Citation Reports/Social Sciences
Edition) (Impact factor 3.889)
Ahmed RR, Vveinhardt J, Warraich UA, Hasan SSU, Baloch A, (2020) “Customer Satisfaction & Loyalty and
Organizational Complaint Handling: Economic Aspects of Business Operation of Airline Industry”,

Inzinerine Ekonomik-Engineering Economics, Vol. 31(1), 114-125.
https://doi.org/10.5755/j01.e.31.1.8290 (ISI Web of Science - Social Sciences Citation Index® &
Journal Citation Reports/Social Sciences Edition) (Impact factor 1.830)

LuJ,RenL,Zhang C,Wang C, Ahmed RR, Streimikis J, (2020) “Corporate Social Responsibility and Employees’
Behavior: Evidence from Mediation and Moderation Analysis”, Corporate Social Responsibility and
Environmental Management,Vol. 27 (4), 1719-1728. https://doi.org/10.1002/csr.1919 (ISI Web of Science
—-Social Sciences Citation Index® & Journal Citation Reports/Social Sciences Edition)

(Impact factor 8.464)
Ahmed RR, Salman F, Malik SA, Streimikiené D, Soomro RH, Pahi MH, (2020) “Smartphone use and
Academic performance of University Students: A Mediation and Moderation Analysis”, Sustainability, Vol.
12(1), 439. https://doi.org/10.3390/su12010439 (ISI Web of Science — Social Sciences Citation Index® &
Journal Citation Reports/Social Sciences Edition) (Impactfactor 3.889)
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